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Motivation

= focus of previous research into the reception of AD: user comprehension
(Chmiel & Mazur, 2012; Romero-Fresco & Fryer, 2013; Walczak & Rubaj, 2014)

= entertainment is what draws us to the cinema (Davis et al., 2015)

= immersion of the audience in the fictional world as a measure of film’s success
(Wilken & Kruger, 2016)

= impact of AD on users’ experience

= scarcity of research in the area (Fryer & Freeman, 2012b, 2013, 2014; Ramos &
Rojo, 2014; Ramos, 2015; Ramos Caro, 2016; Wilken & Kruger, 2016)



TWO SCENARIOS

AD STYLE AD VOCAL DELIVERY
study the reception of two AD STYLES — study the reception of two AD VOICE
standard & creative — by target users TYPES — human & synthetic — by
target users for two genres: fiction &
documentary

AIM: verify which AD STYLE & which AD VOICE |leads to greater immersion



Presence

" presence

= “the psychological sense of immersion in any mediated environment”
(Fryer & Freeman, 2012 )

= allows to assess the entire experience of the AD audiences (not particular
emotions only)

= experiential quality metric employed to evaluate broadcast and virtual
environment media systems (Lessiter et al., 2001)

= |TC-SOPI questionnaire

= one of five canonical questionnaires used for measuring presence
(Rosakranse & Oh, 2014)

= 4 dimensions: Spatial Presence, Engagement, Ecological Validity, Negative Effects



Sample

= 72 participants (36 per test)
= 58% female, 42% male
= 3l Polish B/VIPs

= recruited through Polish organizations & foundations that support people
with sight loss, & through personal contacts

= ethical approval for the studies granted by the UAB



Main results

AD STYLE AD VOCAL DELIVERY
= creative AD prompted higher scores = fiction: significantly higher ratings for
on the scales evaluating the emotional response with AD narrated by
emotional experience of participants a human
m creative AD as a preferred Option’ - dccume-ntary: Nno Slgnlflcant diﬁ:erences,
oarticularly among men, compared scores similar for both voices
to the standard AD = human narrator preferred for fiction,
either of the two voices accepted for
documentary

PRESENCE MEASURES as a successful tool
for measuring the emotional response of AD target users



Bibliography

Barfield, W., Zeltzer, D., Sheridan, T. B., & Slater, M. (1995). Presence and performance within virtual environments. In W. Barfield & T. A.
Furness (Eds.), Virtual environments and advanced interface design (pp. 473-541). Oxford, UK: Oxford University Press.

Chmiel, A., & Mazur, I. 2012?. AD reception research: Some methodological considerations. In E. Perego (Ed.) Emerging topics in translation:
Audio description (pp. 57-80). Trieste: EUT Edizioni Universita di Trieste.

Fryer, L., & Freeman, J. (2013). Visual Impairment and Presence: Measuring the Effect of Audio Description. ACM International Conference
Proceec//ng Series.

Lessiter, J., Freeman, J., Keogh, E., & Davidoff, J. (2001). A cross-media presence questionnaire: The ITC Sense of Presence Inventory. Presence:
Teleoperators, and Virtual Environments, 10 (3), 282-297.

Ramos, M. (2015). The emotional experience of films: does Audio Description make a difference? The Translator, 21 (1), 68-94.

§a5n3035 1CSa(SO' M., & Rojo Lépez, A. (2014). ‘Feeling’ Audio Description: Exploring the Impact of AD on Emotional Response. Translation Spaces,

Romero-Fresco, P., & Fryer, L. (2013/). ‘Could Audio Described Films benefit from Audio Introductions? A Reception Study with AD Users’.
Journal of Visual Impairment and Blindness, July-August, 287-95.

glzatezr'gl\g{l" & Usoh, M. (1993). Representations systems, perceptual position, and presence in immersive virtual environments. Presence, 2(3),
Walczak, A., & Fryer, L. (2016). Creative description: the impact of audio description style on presence in visually impaired audiences. British
Journal of Visual Impairment.

Walczak, A., & Rubaj, M. (2014). AudiodeskryPc{a na lekgji historii, biolo%ii i fizyki w klasie uczniow z dysfunkcjg wzroku [Audio Description in
History, Biology and Physics Classes for Visually Impaired Learners)]. Przektadaniec, 28, 63-79.



Presence Universitat AutGmoma

de Barcelona

as a tool for measuring
the effectiveness
of audio description

Agnieszka Walczak
Universitat Autonoma de Barcelona
agnieszka.walczak@uab.cat



mailto:agnieszka.walczak@uab.cat

