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Research Questions

What would be the outcome if the audio describer became one more agent of the creative process?

Can we really talk about the same product?



Methodology

Ethnographic Case Study Approach:

— On-Site Observations: Documenting the integration and development of AD during filming,
capturing real-time interactions and decision-making.

— Focus Groups: Engaging all creators in discussions about Audio Creation vs Audio Description.
— Audio Description Guide Analysis: Using AD guidelines to identify key categories for
analyzing the audio descriptions in “PUGNA’ (CESyA, Audio Description Project, Netflix, University
of South Carolina, Amberscript).

— Script and Video Analysis: Examining AD scripts and footage to assess their narrative

alignment, clarity, and adaptation to the film’s artistic vision.



Universal Design

(Snyder, 2008)

Obijectivity

VS

Aesthetic of the piece

|

“And then where your eye goes
first is not necessarily where

somebody else's eye goes first
(Kleege interviewed by Bell, n.d)

”»

(Candlin 2003; Cox, 2017;
Fryer, 2017; Kleege 2018;
Szakowska, 2013; Udo & Fels 2010a)



Sound Performance in Cinema

From illustrated songs (Cook, 2019) to Katsudo Benshi (Burch, 1979; Dym, 2000)
sound performance has always been part of cinema.
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What 1s Audio Creation?

Audio Description Audio Creation
Cares about objectivity or Cares about dramatic and poetic
subjectivity of the description interpretation of the film
Comprehends “universal design® Comprehends “universal design”
as “universal aesthetic” as “universal methodology”

It puts the focus on the product R - It puts the focus on the creation



Objective

To compare different ways of AD with Audio Creation based on:
— Purpose

— Type of Content Description

— Rhythm

— Relationship with Soundscape

— Perspective

— Aesthetics of language or vocal delivery

— Metaphorical connections



Case Study

Experimental film project




Developing AD
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Communication in Cinema AD

Kom A
Author / Director Audience
Kom C Kom C’
Kom A’
Describer Blind / Visually-Impaired
Kom B Kom B’
Narrator

Bernd Benecke (2007)



Standard AD

Film
—AuthorBDiector

Synopsis

Describer Blind / Visually-Impaired

AD script Add the AD to the final cut
Narrator



Guided AD

Film
Author / Director

Director’s Guidelines

Blind / Visually-Impaired

Add the AD to the final cut

Describer



Live AD

Mise en scéne
Author / Director

Acting improvisation

Blind / Visually-Impaired

Adapt the AD to the final cut

Describer



Audio Creation

Film Footage

Acting improvisation

Blind / Visually-Impaired

Adapt the AC to the final cut

Actors






Analysis: Key Factors

CESyA focuses on equal access by conveying essential visual information
Amberscript aims to enhance understanding without overwhelming
Purpose Netflix ensures blind or low-vision viewers experience content fully

ADP prioritizes accessibility and enjoyment

USC highlights an inclusive viewing experience

CESyA focuses on equal access by conveying essential visual information

Type of Amberscript aims to enhance understanding without overwhelming

content Netflix ensures blind or low-vision viewers experience content fully

S| ADP prioritizes accessibility and enjoyment

USC highlights an inclusive viewing experience



Rhythm

Relationship
with the
Soundscape

Perspective

ANIZANNIPZAN

CESyA stresses clear structure and readability
Amberscript highlights concise language
Netflix recommend matching AD pacing to content

ADP advises avoiding unnecessary details

USC recommend matching AD pacing to content as Netflix

CESyA focuses on equal access by conveying essential visual information
Amberscript aims to enhance understanding without overwhelming
Netflix ensures blind or low-vision viewers experience content fully

ADP prioritizes accessibility and enjoyment

USC highlights an inclusive viewing experience

CESyA emphasizes structured content
Netflix mandates third-person omniscient in present tense
ADP aligns tone with scene mood

USC advises neutrality



CESyA lacks guidance on metaphors

Metaphorical Netflix warns against over-description

Connections ADP discourages subjectivity

CESyA recommends clarity and simplicity
Aesthetic of Amberscript emphasize accuracy and pronunciation
Language or Netflix suggests an informative, conversational tone
viogal ey ADP emphasize accuracy and pronunciation as Amberscript
USC warns against jargon

USC prioritizes clarity over artistic flourishes





http://www.youtube.com/watch?v=_wCeSakpu6Y

Purpose

— Standard AD: Understanding
— Guided AD: Understanding and enjoyment
— Live AD: Understanding and enjoyment

— Audio Creation: Experience



Type of Content Described

— Standard AD: All content described
— Guided AD: Relevant character details

— Live AD: Relevant character details, but no details about the edition

— Audio Creation: Some movements



Rhythm

— Standard AD: Disconnected from the piece. Hectic
— Guided AD: Less disconnected. It follows the evolution of the piece.
— Live AD: Matching with Piece

— Audio Creation: Matching with Piece



Relation with Soundscape

— Standard AD: Soundscape can’t be heard clearly
— Guided AD: Uses natural pauses and it is partially synchronized
— Live AD: Uses natural pauses and it is totally synchronized

— Audio Creation: Uses natural pauses and it is totally synchronized



Perspective

— Standard AD: External (3rd person)
— Guided AD: Questions the audience: “Who is she?”
— Live AD: External (3rd person)

— Audio Creation: Character and actors’ perspective (1st person)



Aesthetics of Language or
Vocal Delivery

— Standard AD: Neutral
— Guided AD: Neutral
— Live AD: Neutral

— Audio Creation: In character



Metaphorical Connections

— Standard AD: Only when the level of abstraction is excessive
— Guided AD: It also increases when abstraction does. It includes formal metaphors.
— Live AD: Only when the level of abstraction is excessive

— Audio Creation: It constantly produces metaphorical relations from the image.



Focus Groups

The actresses described the process of creating soundscapes from images as both
challenging and liberating; one found it easier to work with her own image, feeling inspired
and spontaneous, while struggling to invent a story for the other, while another actress

reflected on how not seeing her co-actor allowed for a more genuine performance, feeling
the absence influenced her interpretation of the scene.



Conclusions



Food tor Thought

What is the purpose of the final outcome? Is it to have an artistic experience oris it to
have the content of what can be visualized?

Audio Creation involves a methodology that is dialectically opposed to universal
design and its aesthetics. Can we speak of a universal methodology?

We have noticed some descriptive content in the Audio Creation. This contributes to
the idea that description and creation, as they have been stated, involve a dialectical
tension.

How can we discuss accessibility when the experience itself is subjective, with each
person having a different perception, as Barthes or Ranciere suggested, and does
this perspective lead us toward universal design or a different product altogether?



Questions?
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