
   Event description sheet 

1 

 

EVENT DESCRIPTION SHEET 

PROJECT 

Participant [1.1] - FUNDACIO PRIVADA PARC DE RECERCA UAB (PRUAB) 

PIC number [988004074] 

Project name and 
acronym 

Women in Resistance. Reshaping the narratives on 

Female Antitotalitarian Resistance in Europe — 
WIRE 

 

EVENT DESCRIPTION 

Event number: [18] 

Event name: [WIRE's Awareness Raising Events] 

Type: [Various communication activities]  

In situ/online: [in-situ / online] 

Location: [Spain, Greece, Poland, Italy], [Barcelona, Athens, 

Krakow, MonteSole] 

Date(s): [Throughout the duration of the project] 

Website(s) (if any): https://webs.uab.cat/wire  

Participants 

Female: N/A 

Male: N/A 

Non-binary: N/A 

From country 1 [Spain]: N/A 

From country 2 [Italy]: N/A 

From country 3 [Greece]: N/A 

From country 4 [Poland]: N/A 

Total number of 

participants: 
> 5.540 From total number of 

countries: 
➢ 4 

Description 

https://webs.uab.cat/wire
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The first part of this action was the definition of the Communication Plan, a practical tool 
intended to be used by all partners to develop their individual and collective communication 
activities efficiently and contribute to the global objective of the project. 

The main objectives of the plan were: 

o Identifying and analysing the main target groups potentially interested in the 
project’s outcomes. 

o Identifying the possible involvement of different stakeholders during the execution 

of the project and the actions planned within WIRE. 
o Defining key messages to ensure that the WIRE action was received by the main 

stakeholders. 

Emphasis was made on reaching the corresponding audience to guarantee engagement 
and ensure the widest impact. 
Regular evaluation and adjustment of the strategy were performed to optimize activities. 

Key Messages defined: 

• Main Message: 

o WIRE will contribute to reshaping the narratives on female antitotalitarian 
resistance in Europe. 

• Messages for Each Target Audience: 

o Partners of the project: WIRE will place the role of women at the centre of historical 

narratives of anti-totalitarian resistance in Europe. 
o Students under 18 years of age: Young audiences are essential agents for 

achieving an egalitarian rereading of the memory of the past. 
o Young adults: They have a transformative role in creating awareness about the 

common European history of resistance. 
o General public: WIRE approaches the history of resistance from the perspective of 

resistance movements, contributing to a gender-balanced narrative. 

o Memorial and victim institutions: WIRE actions are developed under a common 

conceptual ground of female agency and alternative forms of resistance. 
o Academia, scholars, and scientific agents: WIRE is a multidisciplinary project 

linking identified needs with co-created solutions. 

Visual Identity and communication toolkit: 

A striking project image and visual identity guide were produced, including templates 
for presentations, reports, and engagement actions. 
Standardized presentation, leaflet, poster, roll-up, as well as other resources such as 

templates of documents and deliverables were designed and shared with the partners. 
 

 
 

https://webs.uab.cat/wire/wp-content/uploads/sites/319/2024/11/WIRE_Brand_final.pdf
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Social media 

Social media profiles were used as an engagement channel and participatory tool to foster 

dialogue and enhance public awareness. The platforms were chosen based on the key 
channels used by target audiences. 

 
 
The WIRE project successfully created X, Instagram, LinkedIn, YouTube, and Facebook 

accounts. 

Content Management 

PRUAB, in collaboration with consortium members, managed the content creation and 
distribution. The process was smooth, with PRUAB preparing templates and layouts for 

various documents. Notable contributions include the graphic layout for the Poland 
publication, the template for the Pedagogical Dossier, and materials for the Memory Route 
in most participant countries. 

https://twitter.com/WIRE_eu
https://www.instagram.com/wire_eu/
https://www.linkedin.com/company/wire-eu
https://www.youtube.com/@wireeuproject
https://www.facebook.com/WIREProject
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X (formerly Twitter) 

The WIRE project's X account shared a variety of content, including project updates, 
events, and a detailed campaign highlighting the stories of women in the repository of life 

stories. 

https://x.com/WIRE_eu  

• 157 contents produced in total 
o > 10.000 total impressions 

o > 700 interactions 
o 125 followers 

 

LinkedIn 

The LinkedIn Company Page was used to share stories from the repository, news, events, 
and general information related to the project's themes. 

https://www.linkedin.com/company/wire-eu  

• 77 contents produced in total 

o 4.674 total impressions 
o 529 interactions 

o 48 clicks on website (conversions) 
o 59 followers 
▪ Spain 71.19 % 
▪ Greece 1,69 % 

▪ Italy 10,7 % 
▪ France 6,78 % 

  

Instagram 

Instagram was not initially foreseen but during the development of the activities proved to 
be one of the more engaging channels especially with the young audience.  

https://www.instagram.com/wire_eu/  

• 137 contents produced in total 
o 31.101 total impressions 

o 1.890 profile visits 
o 48 clicks on website (conversions) 
o 245 followers 

https://x.com/WIRE_eu
https://www.linkedin.com/company/wire-eu
https://www.instagram.com/wire_eu/
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Facebook 

The Facebook page was primarily used to engage the Italian community, as it is more 
popular there compared to Spain, Greece and Poland. The content mirrored that of X, 
focusing on project updates and community engagement. 

https://www.facebook.com/WIREProject  

• 92 contents produced in total 
o 3.476 total impressions 

o 980 profile visits 
o 67 followers 

 

YouTube 

The YouTube channel was created to host videos explaining the project, its objectives, and 
the participants' motivations. A notable video was produced during the kickoff meeting, 
and another video was created to motivate students to participate in the Memory Route. 

These videos were used internally and linked from various digital documents. 

https://www.youtube.com/@wireeuproject  

    Main project video: https://youtu.be/73v33wClSr4  
    Memory Route video: https://youtu.be/h_98utsEuYI  

• 478 total views 
• 9,5 view hours 
• 930 impressions 

• 2 public videos 
• 6 private videos 

 

 

 

 

 

 

 

 

 

https://www.facebook.com/WIREProject
https://www.youtube.com/@wireeuproject
https://youtu.be/73v33wClSr4
https://youtu.be/h_98utsEuYI
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Website 

The website (https://webs.uab.cat/wire/) follows the project’s visual identity, within 
the limitations of the UAB server where it is hosted. It includes detailed information about 
the project and its objectives, the partners and the work progress. It has been the project’s 

dissemination hub and news broadcast channel for all public information. It includes a 

menu linking the digital repository and the digital exhibition. 

There were technical problems for the analytics monitoring. Therefore, only the last 12 
months (until November 29, 2024) are reflected in the following metrics: 

• 561 users 
o Spain: 369 
o Italy: 54 

o Greece: 61 
o Poland: 27 

• 1.279 sessions 

• 4:32 view time per session 
• 9.330 events 
• 69,3 % female 
• 30,7 % male 

https://webs.uab.cat/wire/
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Media coverage 

A press release was prepared to disseminate the final events organised in Barcelona, with 
good coverage results, despite the fact that the activities coincided with the tragedy caused 
by the rains in Valencia, which attracted all the media attention at the time. 

La Vanguardia: https://www.lavanguardia.com/cultura/20241109/10093102/heroinas-
ocultas-siglo-xx-salen-luz.html  
El Nacional: https://www.elnacional.cat/ca/societat/la-resistencia-nom-dona-contra-
totalitarismes-comenca-sortir-oblit_1309864_102.html  

La Xarxa.cat: https://x.com/NoticiesEnXarxa/status/1851566902000173384  

https://www.lavanguardia.com/cultura/20241109/10093102/heroinas-ocultas-siglo-xx-salen-luz.html
https://www.lavanguardia.com/cultura/20241109/10093102/heroinas-ocultas-siglo-xx-salen-luz.html
https://www.elnacional.cat/ca/societat/la-resistencia-nom-dona-contra-totalitarismes-comenca-sortir-oblit_1309864_102.html
https://www.elnacional.cat/ca/societat/la-resistencia-nom-dona-contra-totalitarismes-comenca-sortir-oblit_1309864_102.html
https://x.com/NoticiesEnXarxa/status/1851566902000173384
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Summarising, the actions included support 
for the Memory Route activities in each 
country (layout of agendas, posters, posts 

on social media, messages through internal 
channels, etc.), design and layout of digital 
publications, design and maintenance of the 

main website of the project, social media 
posts on project profiles, as well as support 
for the organization of the final acts in 
Barcelona and contact with media for its 

dissemination.  

Internal Communication Tools 

and Channels: 

• Digital channels (email, internal Telegram 
community, private internal messages 

through other social media) 
• Intranet (Teams) 
• Meetings (Steering Committee) 

• Telephone contact 
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HISTORY OF CHANGES 

VERSION PUBLICATION DATE CHANGE 

1.0 28.11.2024 Initial version 

   

   

 


